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The “Panama Papers” leak this spring proved to be one of 2016’s biggest scandals, 
with 11.5 million documents on some 200,000 entities incorporated in offshore ha-
vens being leaked to investigative journalists.  We spoke with photographers Paolo 
Woods and Gabriele Galimberti who dedicated two years of their lives to uncover-
ing the ins and outs of tax havens, proving their talent for sniffing out a good story 
before it hits the headlines.  

Next up in the list of jaw-dropping news of 2016 was of course the - for many - 
unexpected Brexit.  Much speculation later, we are still faced with numerous un-
certainties regarding what will become of UK - EU relations and of course the free 
movement of people.  Fragomen and Fieldfisher help shed light on some of the 
most pressing queries in the field of relocation today. 

Finally, Flanders DC proves that whatever may happen on the global political field, 
Belgium remains at the forefront of innovation and creativity.   Their Districts of 
Creativity Network currently unites thirteen regions spread across the globe from 
China, to Brazil, Finland, India, and the USA as well as several European hubs, serv-
ing as a platform for the exchange of best practices and experiences across various 
fields of business.

We hope you enjoy this latest issue of ReLocate and look forward to seeing you 
at our December 8th Member Meeting.  In the meantime I’ll be off to have a little 
daydream about moving to sunnier climes one day, 

Isabelle Prémont
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Exploring Global Tax Havens             by Lise Lotte ten Voorde

The Heavens

‘The Heavens’ is a photographic documentary research 
project by Paolo Woods and Gabriele Galimberti, which 
sheds light on the obscure workings of tax havens. The 
book presents us with a picture-perfect image of shells, 
doors and polished shoes. It’s playing at being James Bond, 
only the villains look stunningly uninspiring and they hard-
ly ever get caught.

When the world wasn’t much bigger than a thirty-minute 
ride in the back of my parents’ car, I remember people be-
ing critical of those who moved across the border of our 
neighbouring country Belgium. These were rich folks, or at 
least they aspired to be, the others supposed. I didn’t under-
stand much of it, only that they must be smart, as they were 
able to buy a bigger house and a fancier car by, in theory, 
moving just a few exotic kilometres away. Something to do 
with taxes, people said. I recall seeing pictures of these sup-
posed mansions and being disappointed; it looked just like 
home, no ornamental pillars, eternal sunshine or prancing 
pink ponies whatsoever. I still don’t understand much of it 
today, but for different reasons. I’ve since learned that this 
phenomenon is called a tax haven and that it involves much 
more than one border, a short stretch of land and an actual, 
physical house. 

Paolo Woods and Gabriele Galimberti were drawn by this 
same question: what constitutes a tax haven? For two years 
Woods (NL 1970, grew up in Italy) and Galimberti (IT, 1977) 
worked on ‘The Heavens’, a photographic documentary 
research project that sheds light on the obscure workings 
of seemingly exotic tax havens and the so-called offshore 

world. Given the publication of the Panama Papers and the 
Lux Leaks scandal earlier this year, the duo proves their nose 
for current affairs. 

“Many James Bond-movies were filmed 
on locations where tax havens are 

located. Long-legged beauties, myste-
rious wealth and spies travelling the 
globe set the tone. It gave the fast-

growing off shore world a sexy touch.”

Nicholas Shaxson
‘The Great Escape’, The Heavens, 2015

Woods’ and Galimberti’s interest was awakened as they 
were bent over a map in Woods’ Haiti home. Galimberti 
casually remarked that after a pretty good year the Italian 
government would claim half of his profits. I should hide it, 
he joked, upon which they observed that the notorious Cay-
man Islands were only an hour away. Could he actually pull 
it off? For that they needed to unravel the workings of a tax 
haven, about which the duo only had vague notions, even 
though the subject makes the news every day. A bigger chal-
lenge, given they’re photographers, was how to picture a 
phenomenon you can’t see.

For over two years the duo travelled to thirteen different 
tax havens to capture associated phenomena, places and 

Alain Vandenborre stands in one 
of his heavily secured vaults in the 
basement of Singapore Freeport. 
Shown admiring one of his dia-
monds, worth 300.000 US$, Alain 
Vandenborre is one of the found-
ers of the Singapore Freeport and 
heads the Singapore Diamond Ex-
change, home to companies such 
as Malca-Amit, Christie’s, Deutsche 
Bank and Brink’s.

ReLocate Cover: A man floats in 
the 57th-floor swimming pool of 
the Marina Bay Sands Hotel, with 
the skyline of ‘Central’, the Singa-
pore financial district, behind him. 
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people. It included a lot of fact checking, “not because we’re 
nerds, but to avoid getting into trouble with any big com-
panies’ lawyers”. Part of their research was setting up The 
Heavens LLC, incorporated in Delaware, USA with the same 
company Apple, Bank of America, Coca-Cola, General Elec-
tric, Google, Walmart and 285.000 other companies. It was 
done in twenty minutes, no papers required.

In a visual language borrowed from glossy annual reports 
and interior magazines, this is the image they present us 
with: shiny shoes, flawless rows of safes and post boxes, a 
tropical skyline (a forest of overtly designed but empty sky-
scrapers littering Panama’s coast), rooftop swimming pools, 
a moon speckled sea where a single yacht is anchored 
(waiting to bring Donald Trump Towers’ guests to a de-
serted island). Men with motorised hobbies, meetings with 
take away coffee, ugly carpets and comfy chairs, men and 
women in business uniforms. Singapore Freeport – part of 
the Singapore Diamond Exchange headed by Belgian Alain 
Vandenborre –  built with extra solid foundations to be able 
to carry the tons of gold, diamonds that pass through each 
year and more art than you will find in Firenze. Flipping 
through the book is looking at surfaces and shells. It’s look-
ing at nothing much, except for the occasional outstanding 
view. Tear sheets collected by an ambitious young man with 
big dreams and a lack of scruples. It’s playing James Bond, 
only the villains look stunningly uninspiring and they hardly 
ever get caught.

“What we do might not really be ethical, 
but it’s certainly legal”

Richard Coles
former governor of the Cayman Islands

The duo learned the proof is in your pantry, your bookmarks, 
your wardrobe: Starbucks, Chiquita, Lays, Gillette, Amazon, 
Google, they all make use of ingenious, questionable, but 
legal ways to pay less tax and make more money. Unless 
you’re a hermit, there’s no escaping it. Billions of private and 
corporate dollars are stashed in tax havens, “often legally, to 
escape financial regulations or to reduce their taxes, drain-
ing the resources countries can spend on education, health 
care and security.” During the Vietnam War the USA even 
attracted blood money from Africa to finance the conflict, 
implicitly approving of armed conflict.

What lingers besides that dazzling world of polished make-
believe is a pit in the stomach. Can a book like this change 
anything? Maybe not, but it does challenge you to a thor-
ough reflection on today’s society. And although some Bar-
bie-esque villa’s and palm trees are involved, I can now say 
for sure that a tax haven isn’t exotic at all. Thanks guys, for a 
depressingly good book.

‘The Heavens. Annual Report’
Paolo Woods and Gabriele Galimberti
Dewi Lewis media, 2015
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the business and individual perspectives                                 by ElizaMaree Power

Mobility after Brexit

The general take on Brexit is that there is much uncertainty 
surrounding the outcome of any negotiations. Let’s re-
member that change is good, and along with uncertainty 
there is always possibility. In the modus operandi of the 
British populace: “Keep Calm and Carry On”, how can busi-
nesses calmly tackle this uncertainty, not only for their 
own operational purposes but also to ensure that their 
employees, both present and future, are reassured of their 
legal standing? How can individuals carry on and protect 
their rights to work, study or just reside in their adopted 
EU member state?

ReLocate does away with all the drama and takes a “stiff up-
per lip” look at Brexit. We’ve consulted leading immigration 
law firms Fieldfisher and Fragomen, who in preparing their 
own clients for change during and after Brexit negotiations, 
have shared a few practical steps with us to keep us on the 
straight and narrow.

Overview of Outcomes

Yes, uncertainty is set to reign until negotiations commence 
in early 2017. Considering that the European Treaty estab-
lished a negotiation period of at least two years in case of an 
exit, it is unlikely that there will be any immediate changes 
in the near future. 

These negotiations could have a wide range of outcomes:
•  The Norwegian, Icelandic and Lichtenstein model: the 
UK would remain subject to the majority of EU legislation, 
however there would be no role played in the decision-mak-
ing process and no right to veto, including no independence 
from EU legislation nor the European Court of Justice;
•  the Swiss model: ability to develop mutual agreements 
with the EU;
•  the Turkish model: remaining part of the Customs Union;
•  the “sui generis” model*: a completely new approach to 
UK / EU relations;
•  total withdrawal from the EU*: if this is to occur, there 
would be swift changes to UK legislation.

From an International Business 
  Perspective - Fieldfisher

Companies are best advised to anticipate change and en-
sure they are in a position to identify possible issues that 
need to be addressed as they arise. In doing so they can 
reassure staff on all levels. So what could possibly change? 
Establishing which regulations may be the most heavily 
impacted can be difficult, Fieldfisher has broken down the 
main points to be addressed into three main areas to be 
assessed within internationally operating companies: so-

* not based on EU models

BREXIT:
Keep Calm 

and
Carry On



PAGE 7

RELOCATE

cial security/welfare, employment law and of course, im-
migration. Fieldfisher has highlighted the existing regula-
tions that may be affected, and what the knock-on effects 
of these changes may be.

1. SOCIAL SECURITY / WELFARE
883/2004 and 987/2009: regulates the social security 
scheme applicable to internationally mobile workers

Changes?
These regulations are likely to be repealed once the UK 
leaves the EU, and the mutual treaties previously estab-
lished between countries will once again be activated.

Knock-on effects:
•  The original mutual treaties limit the determination of the 
social security/welfare scheme to be applied and benefits 
covered therein;
• they do not provide for any regulation on simultaneous 
employment (two or more social security/welfare schemes 
operating at the same time);
•  they do not systematically provide for regulations on ac-
cumulation of social security/welfare benefits/entitlements;
•  they do not systematically provide guaranteed rights in 
respect of health/sickness costs.

2. EMPLOYMENT LAW
593/2008: determines the law applicable to employment 
contracts in a cross-border situation

Changes?
Employment contracts between EU and UK will no longer 
be viewed in the frame of the “free movement of workers” 
principle.

Knock-on effects
UK legislation will have to be rigorously applied in cases of 
EU staff employed in the UK being brought before a UK court 
with an extraneous element, and vice-versa. When UK em-
ployers employ staff on EU territory, they will have to rigor-
ously apply the legislation of that EU state.

3. IMMIGRATION - from a business perspective
Changes?
This is still a hot topic of speculation. The UK Government 
could implement a points system not unlike that of Aus-
tralia, although there have been indications that this is not 
preferred by the May administration. The UK borders are 
unlikely to close completely, however the UK Government is 
expected to implement some forms of restriction before the 
“divorce date” to limit a massive influx of people. 

Knock-on effects
The knock-on effects of changes to immigration between UK 
and the EU are wholly dependent on the outcome of the 
negotiations.  If the right to free movement ceases to apply 
or is restricted, those businesses built on sourcing interna-
tional talent will then have to look to the new immigration 
and employment rulings for guidance regarding any future 
employment. Attempts to limit net immigration to tens of 
thousands will then result in severe restrictions to the pool 

of potential employees in the UK.
Fieldfisher’s advice on handling these potential changes 
within businesses:
•  “Nominate a person or team of people who are responsi-
ble for monitoring employment issues. Ensure all staff have 
a contact person to whom they can address questions or ex-
press concerns in all the countries in which the organisation 
operates. This will ensure that all staff, wherever located get 
the same consistent message which in turn will give reassur-
ance that the organisation knows what it is doing and what 
needs to be done as we approach Brexit.”
•  “Staff may feel unsettled and anxious about how restric-
tion to free movement may affect their right to live and work 
in the UK or other EU member states. Given the fact some 
EU legislation will be repealed, international mobility poli-
cies may need to be assessed and adapted, and ensure spe-
cialist advice is utilised.”
•  “Encourage workers to list their entitlements to pension 
and other social welfare benefits when starting to work out-
side the UK.”

From an Individual’s Perspective 
    - Fragomen

Companies and individuals are naturally concerned about 
what Brexit will mean for EU nationals living in the UK and 
for UK nationals who are residing in another EU country.  
While UK politicians figure out  what approach they will 
propose for those affected, individuals are wondering 
what actions they can take now. Fragomen suggest three 
key points of consideration for UK citizens currently living, 
working or studying in an EU member state who wish to 
take measures to safeguard their mobility rights.

1. REGISTER YOUR RESIDENCE IN THE HOST COUNTRY

According to Fragomen the first action step is to register 
your residence if this was not already done. UK citizens 
without a residence document who have been residing for 
more than three months in an EU member state should be 
encouraged to contact the national authorities and obtain 
one. Not all EU countries impose registration regulations on 
EU nationals, and in this case obtaining an official residence 
document before a divorce date is the safest way to avoid 
grey areas and maintain your right to reside in the EU even 
after a formal separation.

2. APPLY FOR PERMANENT RESIDENCE

Permanent residence rights and regulations vary from EU 
state to EU state. Some require five years of legal residence, 
some (including Belgium) request only three years when 
specific conditions are met. Fragomen suggest this action 
step with two reasons in mind:
•  This confirms that you fulfil the requirements for the right 
to permanent residence, useful in cases of long absences 
from the EU member state where you currently reside;
•  this maintains as many other rights as possible after Brex-
it. British EU permanent residence holders may have their 
status automatically transformed to that of non-EU nation-
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“ We chose BSB after considering other 
international schools because of the superb 
advice and unrivalled support we received 
from the Admissions Office.”

To find out why, visit
www.britishschool.be/whyBSB

Your 
favourite 

school

96% of families who 
visit BSB choose  
our school 

Mrs Jagne from Gambia  
who chose BSB for her daughter Aisha (Year 6)

als, whereby they are granted long-term residence for the 
whole of the EU or just the country where they currently 
reside.

EU or national long-term residence does not boast the same 
breadth of rights as EU permanent residence, however it 
does guarantee the right to continue residing in the host 
member state.

3. APPLY FOR NATIONALITY - but only if it is the right option 
    for you

Obtaining the nationality of the EU country where you have 
been residing may appear to be the obvious option, how-
ever, before taking on an additional nationality, ensure that 
you’ve considered what is involved in the application pro-
cess:
•  Is dual citizenship allowed in your host country?
•  What knock-on effects may a change in nationality have 
on your taxation status?
•  Would this lead to a loss of rights? For example, some 
EU states grant less generous family reunification rights to 
citizens as opposed to those granted by EU free movement 
legislation.

That said, criteria for nationality applications are not always 
more demanding than those for long-term or permanent 
residency, and nationality is the more secure option to guar-

antee residence rights in the long term. Nationality can only 
be revoked in exceptional circumstances, while residency 
can be lost after two consecutive years of absence from the 
host country.

It is essential for businesses to maintain their own sense 
of structure and identity in this time of uncertainty. When 
approaching Brexit from an individual’s perspective, each 
unique personal situation must also be taken into consid-
eration before making a decision. If we are able to maintain 
a sense of order, promote clarity and adaptability within or-
ganisations and keep open channels of communication we 
will ensure the best outcomes are achieved and business 
operations and lives carry on as calmly as possible. 

With thanks to Stefan Nerinckx of Fieldfisher and Jo Antoons of Frago-
men.  You can download their whitepapers by following these links:

www.fieldfisher.com/publications/2016/09/international-employee-
mobility-after-brexit
www.fragomen.com/sites/default/files/how_can_uk_citizens_in_the_
eu_maintain_their_rights_2.pdf

http://www.fieldfisher.com/publications/2016/09/international-employee-mobility-after-brexit
http://www.fieldfisher.com/publications/2016/09/international-employee-mobility-after-brexit
http://http://www.fragomen.com/sites/default/files/how_can_uk_citizens_in_the_eu_maintain_their_rights_2.pdf
http://http://www.fragomen.com/sites/default/files/how_can_uk_citizens_in_the_eu_maintain_their_rights_2.pdf


 Temporary
housing made easy

BBF Serviced Apartments has been providing serviced and residential apartments since 1992.

With more than 1600 fl ats in different top locations in Brussels and Budapest, we are able to offer fl exible and
affordable mid to long term rental packages for expats and business travelers. Our multilingual team is always
dedicated to fi nd the ideal solution for your stay and will assist you during your booking until the end of the
lease. Recently BBF was accredited with the ASAP Quality Label which certifi es compliance with the,
guidelines in the serviced apartment industry.

Combined with our expertise and affordable rates this is your guarantee for a hassle free and excellent stay.

Book your apartment at

www.bbf.be

BBF, NUMER ONE
IN AFFORDABLE

AND COMFORTABLE
SERVICED

APARTMENTS.

SERVICED APARTMENTS

BBF RELOCATE 210X297.indd   1 17/02/16   10:19



Flanders DC: the ultimate cross-fertilisation stomping ground           by Lise Lotte ten Voorde

Creatives International

Fashion designer Dries Van Noten and multi disciplinary 
artist Koen Vanmechelen, to name just two, are both am-
bassadors of the Flemish creative industry that will likely 
ring a bell for most people. Successful examples, not only 
because of the quality of their work, but thanks to their 
business-spirit too. The Flemish government cherishes and 
stimulates this kind of creative entrepreneur and in order 
to offer them a platform created Flanders DC in 2004. Flan-
ders DC could be considered the ultimate stomping ground 
for a healthy cross-fertilisation of business, technology and 
(artistic) creativity. So what’s in it for Belgium? Fertile soil 
for international companies and a future proof job market. 

2004. The Flemish government observes the need for a new 
paradigm in order to become the creative, innovative region 
they aspire to be. Until that time innovation was consid-
ered something exclusively technological, but around 2004 
it started to become clear that new business models were 
needed and technology was no longer sufficient when han-
dling ever more complex societal issues. A second insight, 
they couldn’t do it alone, led to the formation of a group of 
people with diverse, creative backgrounds.  

“It started with a conference in Leuven appropriately called 
‘Creative Districts Meet at Flanders’”, Pascal Cools, director 
of Flanders DC, recalls. “Representatives from nine differ-
ent innovative regions worldwide were invited. The internet 
has proven to be a great tool to find interesting start-ups 
and policy surrounding them, how else can you know what’s 
happening in South-Africa and Israel? Of course there are 
several organisations, like the Organisation for Economic 
Co-operation and Development (OECD), that look into those 
types of initiatives too.”

The attendees agreed that the initiative to exchange best 
practices and experiences with trans-regional and trans-
disciplinary collaborations was worth fostering and the DC 
Network, the international branch of Flanders DC, was born. 
The Districts of Creativity Network currently unites thirteen 
regions spread across the globe from China, to Brazil, Fin-
land, India, the USA as well as several European hubs. DC 
Network organises two annual activities: the Reverse Mis-
sion, a delegation of entrepreneurs, policy makers, edu-
cators, sector-representatives, pays a study visit to one of 
the member-regions, and the Creativity World Forum, a 
conference organised by one of the members focused on 
multidisciplinary collaboration, which takes place in one of 
the member regions. CWF returns to Flanders every three 
years.. 

Stimulating Creativity and Innovation

So why did a government decide to stimulate creativity and 
innovation in business, culture and education? Not only on 
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a domestic level but across borders too? What are the bene-
fits? And, what’s in it for Flanders? Pascal Cools explains why 
creativity is such a magical ingredient. “Think about services 
like Uber or Airbnb. Those are typical concepts from crea-
tive sectors, combined with technology and a nose for busi-
ness. The key to their success: user centric design. This might 
sound very logical but 90% of companies don’t take the per-
spective of their customers. My cliché example would be Ap-

Pascal Cools, Director of Flanders DC

“I think we’re one of very few companies that recognizes the need to be 
on Facebook and Twitter during working hours, this is where many new 
ideas are introduced.”
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ple that made computer technology easy, beautiful and fun. 
They wouldn’t have succeeded with just engineers who think 
much more linearly.”

Cools also has something to say about the broader value 
of bringing creatives into your company than just enhanc-
ing the saleability of your product. “Competition is not only 
next door but across the globe. It’s impossible for a Flem-
ish company to compete with a ‘Made in China’ aluminium 
window frame that’s 40% cheaper. Meaning if we want to 
assure jobs in the future we will have to make sure compa-
nies have a chance of surviving. And that means they need 
to innovate. The Fortune 500 includes businesses that were 
able to adapt to circumstances, that reinvented themselves, 
companies like, again, Apple, Microsoft, Google.”

Besides the commercial necessity there’s also a moral as-
pect to the need to innovate. “There are societal challenges 
that ask for a creative solution: climate changes, hunger, 
diversity”, says Cools. “We need to use the full potential, 
not just stick to the laboratory. I’m convinced that creatives, 
meaning people with artistic creativity as their raw material, 
can contribute to solutions because they perceive the world 
differently.”

Born Global 

Though internationalisation is a large chunk of Flanders DC’s 
operations, they mainly operate on home ground. Daily 
business revolves around what Cools calls a ‘Disney slogan’: 
making entrepreneurial Flanders more creative and making 
creative Flanders more entrepreneurial. “After twelve years 
of focussing mostly on the first aspect, 
the government has asked us to concen-
trate on the latter,” Cools says. “(Would-
be) entrepreneurs from twelve different 
creative industries like fashion, gaming, 
design, film and architecture can knock 
on our door for a broad range of topics 
such as advice on finance, business mod-
els, inspiration and network. We have a 
special focus on fashion, gaming and de-
sign because these three face the same 
challenges. Companies within these sec-
tors are intrinsically internationally ori-
ented. In fact they need to be ‘born  glob-
al’, meaning they have to start operating 
on the international market right away 
because Flanders and Belgium alone are 
too limited for them to succeed. We help 
them with issues such as ‘I want to go to 
Hong-Kong, but how do I go about it? Do I go there, or de we 
go to special fairs for design, fashion and gaming?’”

The website cici.flandersdc.be features 32 projects that orig-
inated in the 2013 en 2014 Open Call for Innovation with 
Creative Industries (cici).  These projects were selected as 
they have a possible impact on Belgian science, industry 
and/or society. One example is the wireless brain scanner 
developed by the Gent University Hospital that researches 
brain functions without the patient having to sit still in a hos-

pital ward for days looking like Frankenstein’s hat maker. Pa-
tients, and especially kids, wouldn’t wear the helmet, which 
meant data-gathering was difficult. The cici-project united 
scientists, designers and a specialised CAD drawer who to-
gether realised a comfortable, nice-looking headband. The 
longer a child wears the band, the more points he or she col-
lects, which is where the game comes in. Pascal Cools reck-
ons this is where its success lies: “The question is not how 
can we make the machine wearable, the question is how 
do we make patients want to wear it.” Other examples are 
wooden interior design objects made from orchard waste, a 
mobile lab full of technical novelties to introduce children to 
technique, science and art and a food pairing app that helps 
you discover flavour combinations previously unheard of.

The Freedom to Feed Creativity

Flanders DC was instigated by the government, but isn’t a 
governmental organisation. Cools: “They always said they’re 
interested in results and an increase in revenues, but apart 
from some of the guidelines I mentioned earlier, they don’t 
really care how we get there. We have the luxury of great 
mutual trust. Of course we’re monitored to see if we spend 
their money efficiently, but the political interference is lim-
ited to that.” 

Freedom is something Cools offers his people, not surpris-
ingly a multi-disciplinary team, too. Creativity can flourish 
when there are as few as possible restrictions in how em-
ployers reach their targets. How they stay inspired? Cools: 
“Keeping our antennas activated at all times, keep our finger 
on the pulse. I think we’re one of very few companies that 

recognizes the need to be on Facebook 
and Twitter during working hours, this is 
where many new ideas are introduced.”

The world is continuously in motion and 
that’s a fact. Since 2004 many organisa-
tions and companies have discovered 
the benefits of cross fertilisation be-
tween disciplines, of injecting a dose of 
external creativity into their workflow. 
We might even say it’s becoming main-
stream. Does that mean Flanders DC’s 
job is done? “It’s true we’re facing a new 
challenge,” acknowledges Pascal Cools. 
“We have to strive for redundancy, as 
this would mean we’ve completed our 
task successfully. It goes against com-
mercial logic, but from a societal point of 
view it’s the only direction we can take. 

From a personal perspective it will obviously be a shame if 
our work ends, but I don’t think we’re finished yet. It’s going 
to take time before creatives are considered equal to and by 
the rest of the market.“

www.flandersdc.be
www.districtsofcreativity.org

Study into the Success of 
Thinking Outside the Box

Whether the ‘box’ be a department, a com-
pany or an industry, in an economy that can 
only grow by means of inspiration and crea-
tivity, staying within your own walls doesn’t 

suffice anymore. 

Flanders DC asked Vlerick Business School 
(an internationally oriented independent 

school) to look into what components make 
innovating across sectors a success. The 

study was finished in 2015 and then trans-
lated into a convenient ready-to-use online 

tool for managers. 

www.innovatiefsamenwerken.be
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New Owner Arass Hotel*** & Business Flats
 
As of October 1st, 2016 Neho Group France has become the 
new owner of Arass Hotel*** & Business Flats.
 
“I was asked to take over the position of General Man-
ager from Rudi Peeters as of August 1st, 2016,” says Filip 
Goorden, “and I will remain your main point of contact to-
gether with Xenia Buytaert who has taken over the position 
of Front Office Manager.”
 
“We will strive to give you the best service and quality as we 
have been doing for many years.  Our main goal will remain 
to make you feel at home and offer you our well known per-
sonal care. We hope to welcome you and your guests soon 
at Arass Hotel*** & Business Flats Antwerp.”

Arrass’ official address and VAT number remain the same.  
Find out about the Neho Group on www.neho-group.com

        www.arrashotel.com

•

BBF welcomes guests from the moment they land

If you’ve passed through Zaventem recently, you might have 
spotted the face2face campaign from BBF, the asap accred-
ited provider of Serviced Apartments in Brussels. 

“This media campaign took place in every washroom in Za-
ventem airport.  The aim of this campaign is to raise brand 
awareness in a highly international environment like Brus-
sels and also promote our free app,” says Marketing Man-
ager Bernard Kerkhoff.

BBF recently developed an app to inform its residents and 
customers about the events and hotspots in Brussels. The 
app also acts as a point of information about BBF and its 
properties in relation to their amenities; giving you the loca-
tion, distance, how to access them and even the weather.
The campaign period saw a 20% increase in downloads of 
the app. Don’t have the app yet? Get it at:

          www.bbf.be/en/app
                 

•

‘A Night of Hope’ 
Charity Gala & Art Auction

Magda van Damme Honffy, Member of the Board of Trustees 
of Antwerp International School, would like to cordially 
invite ReLocate’s readers to ‘A Night of Hope’, a charity Gala 
and Art Auction hosted by the Antwerp International School.

Saturday 19th November 2016
19:00 - 23:00
Het ‘s Graevenhof, Schilde

The Art Auction will feature paintings by talented artists 
from around the world.  Tickets are €200 per person and 
include a champagne reception, a repertoire of musical 
performances, and a 3-course dinner.

All proceeds from the dinner and the auction will be 
donated to the Antwerp University Hospital’s Haematology 
Department to fund groundbreaking dendritic cell cancer 
research.

For more information, including program details and 
paintings, please visit charityart.be.

       www.ais-antwerp.be 

•

Cambridge Outstanding Learner Award
 

ISF Waterloo International School is proud to announce that 
our student Alexis Dumelie has received exceptional results 
in Cambridge examinations in June 2016. He has been 
rewarded Cambridge Top in the World Award in Business 
Studies. These Cambridge rewards are given to learners 
worldwide who achieved the highest standard mark in the 
world for a single subject. Congratulations Alexis for this 
outstanding achievement!
 
                      www.isfwaterloo.org

•
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Official Opening of BSB Sports Centre

Dr Jacques Rogge opened The British School of Brussels’ 
(BSB) new Sports Centre, which was named after him, at 
an official opening ceremony on the evening of 14 Octo-
ber 2016.   Born on 2 May 1942 in Gent (Belgium), Jacques 
Rogge was the eighth President of the International Olympic 
Committee (IOC) from 2001 to 2013.  

“As an Olympian and Belgian national, we were inspired by 
Dr Rogge and his achievements to name the building after 
such a sporting hero,” said Melanie Warnes, Principal at the 
school.

Dr Rogge officially opened the school’s Sports Centre after a 
two-year investment of €25 million for the continued deve-
lopment and well-being of its students.  The Centre includes 
a 25 metre swimming pool with movable floor allowing the 
pool’s depth to be adjusted.  ‘“The movable floor is a unique 
feature which allows more students of different abilities to 
be taught at the same time,” says BSB Head of Aquatics 
Kathrin Lammers. 

The swimming pool serves as a home for the ‘Dolphins’: 
BSB’s own swim squad. The new pool features digital timing 
and touch pads so the squad can train with the latest tech-
nology, as well as allow the school to host invitationals and 
inter-school swim meets. The Sports Centre also includes 
fitness and dance studios, and impressive sports and gym-
nastic halls.  

A member of the IOC since 1991, Rogge has been a member 
of the Executive Board since 1998.   From 1989 to 2001, he 
served as President of the European Olympic Committees. 
In addition, Rogge was a yachting competitor in the 1968 
Olympic Games in Mexico City, Munich in 1972 and Mon-
treal in 1976.  He was also a member of the Belgian national 
rugby team.

In his letter to BSB accepting that the building be named af-
ter him, he said: “I feel honoured by your proposal which 
I accept humbly. I congratulate you for all the activities in 
favour of sport that you have developed and remember 
with pleasure the rugby matches I played against your team 
some 40 years ago.”
   
      www.britishschool.be

•

New Website for CERAN Languages

“The world is an astounding, fascinating, rich and varied 
place. With hundreds of countries and billions of inhabitants, 
it can sometimes seem complex, daunting and hard to 
understand,” says Johan Van de Vijver, Director of CERAN 
Brussels.

“We see this as a chance to interact, share and learn, an 
opportunity to understand languages, cultures, politics, 
business and, most importantly, our fellow men and women.
The better we understand them, the better we understand 
the world around us, which is why we want to help you to 
seize all the opportunities the world has to offer.”

CERAN’s new language and intercultural training is designed 
to enable you to be more effective in business, personal or 
academic situations.  Find out about their training solutions 
on their new website or call +32 (0)87 79 11 22.

                www.ceran.com

•
EuRA Goes Global

Members of EuRA will have noticed a continued growth 
not just in membership over the last few years, but also an 
increase in member countries. From their early beginnings 
as a European member association, the membership now 
includes an increasingly global base.  Boasting over 500 
members from 115 countries around the world, EuRA has 
added a number of exciting new events to the EuRA calendar 
for 2016 and 2017.

“Our very first Africa conference is taking place in Cape Town 
this November,” says Tad Zurlinden, CEO of EuRA.  “We’re 
very excited to be moving into new territories thanks to 
our increasingly global membership.  As well as our annual 
European Conference, which takes place in Warsaw next 
April and our annual Drinks Reception in the USA, we are 
now also organising our very first Asia Event on March 2nd, 
2017.   The first sixty places are free for EuRA members, so if 
you haven’t booked yet, now is the time!”    

             www.eura-relocation.com

•
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ABRA AGM & Member Meeting - Thursday 19th May, 2016

The ABRA AGM and member meeting took place at ING Bank, 1000 Brussels. At the AGM the following board members were 
re-elected: Sabine Castrique (Gosselin Mobility), Viv Hermans (Arminios International), Dave Deruytter (ING Belgium), Fiona 
Klomp (Illus Communications), Laurence Peters (Thon Hotels), Katrien Vanden Waeyenbergh (Partena Business & Expats) and 
Salvatore Orlando (BNP Paribas Fortis).  The guest presentation was given by by Ms Jo Antoons  and Ms Evelyne Van Der Elst of 
Fragomen Benelux on “What is New in Immigration Regulations in Belgium”. 
Put names to faces by visiting our online photo album.    
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IN A CHANGING WORLD,

IT’S EASIER THAN EVER
TO WORK ABROAD.

The bank
for a changing

world
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FREE PREMIUM PACK*

Expats, make your life in Belgium easier:  
3 multi-currency accounts + online banking + Gold credit 
cards* + many more advantages!

To help you settle in, BNP Paribas Fortis offers you 
personalised solutions, from day-to-day banking to savings  
& investments, from insurance to loans.

Visit your nearest BNP Paribas Fortis expat branch. 

bnpparibasfortis.be/expatinbelgium

S330590Z0 BNPPF Ann Expat CdV Abra 210x297 BEL UK v8.indd   1 23/06/15   14:41


