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The new school year has gotten off to a flying start and business is once again 
booming in the relocation industry.  Families are settled into their new homes, 
workplaces all over the country are buzzing with energy and we’re slowly gearing 
up towards the holiday season, ready for the influx of new expats that the end of 
the year will bring.  

Belgium continues to stay ahead of the pack in more ways than one; outperforming 
every other country in the EU when it comes to Linkages and Entrepreneurship and 
hitting the headlines on a regular basis when it comes to cutting edge design and 
rock-and-roll dining experiences.  

Just as our economy is increasingly interconnected, so are our members and cli-
ents.  From nifty new apps to dating as an expat, we’re showing you exactly how 
to connect ‘in real life’ and get the most out of your Belgian experience this issue. 

From essential legal updates on professional cards to Throwback Thursdays, we’ve 
pulled out all the stops.  We hope you have an enjoyable read and look forward to  
seeing you again soon, 

Isabelle Prémont



The European Commission’s annual Innovation Union 
Scoreboard provides a comparative assessment of the 
research and innovation performance of the EU Member 
States. It helps Member States assess areas in which they 
need to concentrate their efforts in order to boost their in-
novation performance.  High time to find out where Bel-
gium excels and where its weaknesses lie. 

According to the report innovation performance has been 
stalling in the last year for the EU in general as the impact of 
the economic crisis has become visible for several member 
states, showing a decreasing innovation performance com-
pared to last year. 

Pole Position for Belgium
Belgium, however, confidently sits at the top end of the 
scale with an overall 9th position on the Innovation Union 
Scoreboard for 2015. Belgium is classed as an Innovation 
Follower, meaning that although the country consistently 
outperforms the EU average, they are not ranked at the very 
top of the board. 

Belgium’s innovation performance had been steadily in-
creasing over time until 2013 after which it declined in 2014. 
The increase in performance has been above that of the 
EU, with relative performance increasing from almost 10% 
above average in 2009 to 14% in 2012. For 2014, relative 
performance was almost 12% above the EU average.

Last year’s edition showed that there were positive signs 
as the innovation performance improved and the catching 
up process of less innovative countries resumed after it had 
reversed two years ago. This year’s edition shows a mixed 

picture, with 13 Member States presenting a declining inno-
vation performance and 15 Member States improving their
performance compared to last year.

Measurement Framework
The Innovation Union Scoreboard 2015, the 14th edition 
since the introduction of the European Innovation Score-
board in 2001, follows the methodology of previous edi-
tions. Innovation performance is measured using a com-
posite indicator – the Summary Innovation Index – which 
summarizes the performance of a range of different indica-
tors. The  innovation Union Scoreboard distinguishes be-
tween 3 main types of indicators – Enablers, Firm Activities 
and Outputs – and 8 innovation dimensions, capturing in 
total 25 indicators.

The Innovators
Member states are classified into four performance groups 
based on their average innovation performance. Based on 
the average innovation performance, the Member States 
fall into four different performance groups:
• Denmark, Finland, Germany and Sweden are “Innovation 
Leaders” with innovation performance well above that of 
the EU average;
• Austria, Belgium, France, Ireland, Luxembourg, Nether-
lands, Slovenia and the UK are “Innovation Followers” with 
innovation performance above or close to that of the EU 
average;
• The performance of Croatia, Cyprus, Czech Republic, Es-
tonia, Greece, Hungary, Italy, Lithuania, Malta, Poland, Por-
tugal, Slovakia and Spain is below that of the EU average. 
These countries are “Moderate Innovators”;
• Bulgaria, Latvia and Romania are “Modest Innovators” 
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with innovation performance well 
below that of the EU average.

The most innovative countries per-
form best on all dimensions: from 
research and innovation inputs, 
through business innovation ac-
tivities, up to innovation outputs 
and economic effects, which re-
flects a balanced national research 
and innovation system. Across all 
dimensions the performance of 
the Innovation Leaders - Sweden, 
Denmark, Germany and Finland - 
is fairly consistent. The Innovation 
Leaders are also mostly on top and 
clearly above the EU average. Only 
in the second dimension Open, 
Excellent and Attractive Research 
Systems, does Germany score 
slightly below the EU average and 
in the eighth dimension Economic 
Effects Finland and Sweden score 
just below the EU average.

Individual Dimensions
A number of countries, including 
Belgium, reach top scores when 
looking at individual dimensions. 
Sweden, Ireland, Finland and 
the United Kingdom score best in Human Resources; the 
Netherlands, Sweden and Denmark reach top positions in 
Open, Excellent and Attractive Research Systems; Estonia, 
Denmark, Finland and Sweden perform best in Finance and 
Support; Germany, Sweden, Estonia and Finland are the 
best performers in Firm Investments; Belgium, the UK and 
Denmark are top performers in Linkages and Entrepreneur-
ship; Sweden, Denmark, Finland and Germany reach top po-
sitions in Intellectual Assets; Ireland, Luxembourg and Ger-
many are the best performers in the Innovators dimension; 
and Ireland, Denmark and Luxembourg reach the highest 
results in Economic Effects.

Global Context
In a global context, South Korea, the US and Japan all have a 
performance lead over the EU. South Korea outperforms the 
EU by 24%, the Unites States has a lead of 22% and Japan 
has a lead of 14%.  Compared with other key internation-
al partners, the EU continues to have a performance lead 
over Australia and Canada that score at 66% and 75% of the 
EU level, respectively. The performance lead is even larger 
compared to the BRICS countries (Brazil, Russia, India, China 
and South Africa). This lead is stable or even increasing for 
almost all BRICS countries, except for China. Even though its 
current innovation performance is at 49% of the EU level, 
China continues to reduce the gap by growing faster than 
the EU.

Linkages & Entrepreneurship
In Linkages & Entrepreneurship, both Innovation Lead-

ers and Followers are performing the best. Belgium, Unit-
ed Kingdom, Denmark, Netherlands and Sweden are the 
overall leaders. SMEs in these countries have more deeply 
rooted innovation capabilities as they combine in-house in-
novation activities with joint innovation activities with other 
companies or public sector organisations. The research sys-
tems in these countries are also geared towards meeting the 
demand from companies, as highlighted by high co-publica-
tion activities.

Belgium performs well above the EU average, taking pole 
position in the rankings for Linkages & Entrepreneurship. 
Additionally, Belgium’s research system is performing well 
in particular due to a high number of international scientific 
co-publications. Relative weaknesses are in Intellectual As-
sets where performance is somewhat below the EU average 
for all four indicators and in Economic Effects where only 
Employment in Knowledge-Intensive Activities is above the 
EU average.

Belgium’s performance has improved most strongly in 
Open, Excellent and Attractive Research Systems (3.9%) ac-
cording to the report. For seven indicators performance has 
declined, in particular in Venture Capital (-2.6%) and SMEs 
with Marketing or Organizational Innovations (-2.6%).

And although no set of figures can be the driving factor be-
hind true innovation, it certainly is good to know that we’re 
doing consistently well.  

For the full 2015 report visit: http://ec.europa.eu/growth/in-
dustry/innovation/facts-figures/scoreboards/index_en.htm
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In 2002 Mairead Molloy founded Berkeley International, a 
matchmaking agency that focuses on singles with higher 
profiles such as entrepreneurs, managers, CEO’s and pub-
lic figures who are looking for a serious relationship.  And 
with the successes of the London office, cities such as Nice, 
Monaco and New York were quick to follow. It didn’t take 
Geneviève Heintz and Annemieke Dubois – both packing 
loads of experience in HR – long to realise Berkeley Inter-
national would do well in Brussels too.  Martien Van Berck-
elaer is the team’s latest addition and joined as partner 
and matchmaker this June.

“This is the heart of Europe,” says Geneviève Heintz. “Our 
target group consists of both expats and locals looking for 
a partner. For love, even. Because of their status, meeting 
someone with the right intentions can be difficult for many 
of our clients, and that is where we come in. The personal 
reward is priceless whenever we succeed in bringing two 
people together.”

“We have members in all shapes and colours, but you can 
divide them into two main groups,” says Geneviève. “First 
of all, there’s the group that mainly consists of people in 
their thirties. Lots of them have lived abroad for a number 
of years and suddenly find upon returning home that the 
social climate has changed. All their friends are married now 
and they don’t have either the time or the inclination to join 
their single friends in their quest to meet someone new. It’s 

the same thing with Erasmus students, they are completely 
disconnected from the place they started their lives in and 
find it difficult to get their love life back on track when they 
return home again.”

“The second group is a little heavier, with people carrying 
some more emotional baggage. The age of this group cir-
cles around 40. Many of them have had a relationship gone 
wrong in the past. We see that people in the first group are 
more flexible – a big part of them doesn’t mind crossing bor-
ders for a relationship – while the second group is less likely 
to because of ex-spouses and possible children from previ-
ous marriages.”

“Playing Cupid is serious business”

Motivations and expectations
“At the moment we have a waiting list of around 80 women 
over 50 who want to become a member of Berkeley Interna-
tional, but we want to ensure we satisfy our clients’ needs, 
so we don’t want to sign up too many members,” says Mar-
tien Van Berckelaer. “The number of applications we receive 
shows our success, but we also want to keep guaranteeing a 
good service. Quality over quantity, right?”

“Playing Cupid is serious business,” adds Geneviève. “Sure, 
we can match people up who might fit together on paper, 
but it’s a really intuitive business. We can’t steer the chem-

By: Nuno Filipe Mendes
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istry between two people, but we can sense if they are likely 
to connect. Of course we’ve had some disappointments, but 
I can say both Annemieke and myself have intuitive charac-
ters. I think the key is the level of our commitment to our 
members. The subject of relationship bureaus is no longer 
taboo, but that first step remains difficult to take. That’s why 
we want to emphasise how important trust is in order for 
our client relationship to work, just as it is in every relation-
ship.”

“People often don’t know what they want, 
but they usually do know what they don’t 
want”

“You can apply for membership on our website. Your request 
will be answered in an e-mail, after which we’ll contact the 
aspiring member over the phone,” explains Martien. “We 
cover all the important elements in that first phone call. The 
client can inform himself and we can determine whether or 
not the client matches our target group. Also, we test their 
motivations. Berkeley International is not for players, look-
ing to flirt and date a little. We want to service people who 
are looking for a sustainable relationship. Just asking people 
what their motivation is can be enough to weed out some 
of the bad fruits. We very much try to avoid gold diggers. 
We are about love, emotions and relationships, not about 
money. After all, we want to secure our members’ safety 
and wellbeing. ”

“It’s important that we guarantee the quality of our servic-
es, which means we occasionally have to decline an applica-
tion. For example, a while ago, we got a phone call from an 
exceptionally negative person. During that first conversation 
it became obvious that he only focussed on the bad sides of 
everything, he had lots of arguments with loved ones and 
relatives and gave an overall negative first impression. We 
gently told him to focus on his career and on getting his life 
together before trying to find love. Partially to protect our 
clientele, but in the end it is the truth. We could have made 
money out of him, but trust is everything. We just couldn’t 
see us working together,” Geneviève explains.

First date
“People focus on different aspects so when we meet face 
to face with the client, we try to cover all these,” says Gene-
viève. “For example, we’ll always ask about the values they 
think are important in a possible partner, such as respect, 
honesty, loyalty and passion. The information we gain out of 
these interviews enable us to get to know the client; make 
up his or her profile. Their interests, ranging from culture 
and art to their favourite holiday destinations or restau-
rants, can also help us in this process.”

“During the last part of the interview, which usually takes 
around two to three hours, we ask the new members what 

their expectations are. We’re not looking to match identical 
personalities, but we’re not going to send a sporty guy on 
a date with a woman who only enjoys shopping either. We 
ask them if they are looking to get married, have children, … 
Some have physical preferences, which we try to respect as 
much as we can. The important thing is that we ask as many 
questions as we have to in order to get to know our mem-
bers’ needs. People often don’t know what they want, but 
they usually know what they don’t want. After the interview, 
we’ll summarise everything we’ve talked about and both 
parties decide if they want to continue. Both can decline last 
minute, no harm done.”

“Just asking people what their motivation 
is can be enough to cut out some of the 
bad fruits, such as gold diggers”

“The time it takes to find a match varies,” says Geneviève. 
“We work with annual membership contracts. 75% of our 
members find a successful relationship within that year. Af-
ter a date, we’ll check back in with both clients so they can 
tell us how it went. A success makes us happy, obviously. But 
if the match hasn’t worked out, for whatever reason, we’ll 
continue the search and use feedback from that interview to 
find a better match for both parties next time. On average, 
members will have at least a few good dates during the first 
six months of their membership, but we can’t be precise. 
After all, we’re working with human beings, not numbers.”

Advice from the professionals
“If there is one piece of advice I give members – or anyone 
who is dating – it is to be yourself. Don’t try to change in 
order to enable a successful match, because it will come 
back to bite you in the long run. And it’s very important that 
you see us as an additional medium through which to meet 
people, not the only one. Continue living life: go out, meet 
people, be happy. We want our customers to find love, and 
we really want to help them do so, but if they find it without 
our help that is fine by us too. Don’t wait around for us to 
make it happen, life is full of possibilities, seize them! Don’t 
go thinking ‘Berkeley will fix it’, although we do try our best 
to do so,” Geneviève laughs.

“Also, don’t forget that when you do meet each other, it is 
still a ‘first date’. Take your time to get to know each other, 
don’t expect the person in front of you, who you are meeting 
for the first time, to be your future husband or wife. It could 
scare them off, as it would anybody on a first date. Don’t 
build up disproportionate expectations, but do be positive. 
Who knows, you just might be pleasantly surprised!”

Find out more about Berkeley International by visiting them 
online at www.berkeley-international.be 
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Mercer’s 21st annual Cost of Living Survey

As an expat, a person temporarily or permanently living 
in a country other than that of their citizenship, London 
and New York are two of the most expensive cities to live 
in. But according to Mercer’s 21st annual “Cost of Living 
Survey”, there are a number of other places that surpass 
the main financial centres, due to inflation and bad living 
conditions. Because of that, along with European cities, Af-
rican an Asian cities dominate the list. 

For this year’s survey, Mercer looked at 207 cities across 
five continents and measured the comparative cost of more 
than 200 items in each location. The compared items include 
housing, transportation, food, clothing, household goods, 
and entertainment. This authoritative survey is designed to 
help multinational companies and governments determine 
compensation allowances for their expatriate employees. 
All 207 cities included in the survey are compared against 
New York, which is used as the base city, whereas currency 
movements are measured against the US dollar.

The cost of doing business in a global environment is strongly 
affected by factors such as instability of housing markets and 
inflation of goods and services. According to that survey, the 
most expensive city for expatriates to live in is Luanda. The 
capital of Angola is a relatively inexpensive city, but due to 
the high cost of imported goods and the unsafe housing con-
ditions, it tops the list for the third consecutive year. Luanda 
is followed by Asian and European cities: Hong Kong (2), Zu-
rich (3), Singapore (4) and Geneva (5). On the other hand, 
the world’s least expensive cities for expatriates, according 
to Mercer’s survey, are Bishkek (207), Windhoek (206), and 
Karachi (205).

“As the global economy has become increasingly intercon-
nected, close to 75% of multinational organisations are ex-

pecting long-term expatriate assignments to remain stable 
or increase over the next two years to address business 
needs,” said Ilya Bonic, Senior Partner and President of Mer-
cer’s Talent business. “That is why aligning workforce and 
mobility strategies by ensuring the right employees are in 
the right places is more critical than ever. Properly compen-
sating employees on international assignments is as impor-
tant as it is costly.” Also, Mr. Bonic added, it is essential for 
organisations to have accurate and transparent data guiding 
them in fairly compensating their employees on interna-
tional assignments. And doing so in line with the market’s 
demands.

Top of the bill: Europe, the Middle East and 
Africa

In the top 10 most expensive cities for expatriates, we can 
find three European cities, Zurich (3) being the costliest. Fol-
lowers are Geneva (5), also in Switzerland and Bern (9). Due 
to the surge of the Swiss franc against the Euro, Switzerland 
remains one of the most expensive locations for businesses 
to send their expats to. 

“Despite moderate price increases in most of the European 
cities, European currencies have weakened against the US 
dollar which pushed most Western European cities down 
in the ranking,” explained Ellyn Karetnick, Head of Interna-
tional Mobility at Mercer. “While currency fluctuations have 
a major impact on costs, local conditions like high property 
prices or a two-tier economy for expats and nationals, as in 
the case of Luanda, can counter balance the impact of cur-
rency movements. Companies must understand, globally, 
where their employees are heading to and coming from to 
help manage these costs. This is no easy task in multination-
als with thousands of employees crisscrossing the world. 
Hand-in-hand with this must come frequent reviews of ex-

By: Nuno Filipe Mendes
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Source: Mercer’s 2015 Cost of Living Survey
www.mercer.com/col

W I D E  R A N G E  O F  A PA R T M E N T  R E N T S

Mercer’s 2015 Cost of Living Survey provides an intriguing look at the cost of common items 
around the world.  The survey measures the cost of more than 200 items — including housing, 
transportation, food, clothing, household goods, and entertainment — to help multinational 
companies and governments determine compensation allowances for their expatriate workers.
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Rental cost of a two-bedroom unfurnished apartment of international standards in an 
appropriate neighborhood, per month, in key cities worldwide
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WIDE RANGE OF APARTMENT RENTS

Mercer’s 2015 Cost of Living Survey 
provides an intriguing look at the cost 
of common items around the world. 
The survey measures the cost of more 
than 200 items — including housing, 
transportation, food, clothing, house-
hold goods, and entertainment — to 
help multinational companies and gov-
ernments determine compensation al-
lowances for their expatriate workers. 



PAGE 9

pat pay packages. Local circumstances can change so fast 
that companies must be able to adjust their expat pay levels 
– to hold on to talent and manage their costs.”

“The sweeping rise in the rankings of US cities this year is 
due unquestionably to the strength of the US dollar com-
pared to the other currencies around the world.”

In the Middle East Tel Aviv (18) continues to be the most 
expensive city for expatriates, followed by Dubai (23), Abu 
Dhabi (33) and Beirut (44), which have all climbed in this 
year’s ranking. “Many currencies in the Middle East are 
pegged to the US dollar, which pushed the cities up in the 
ranking. Steep increases for expatriate rental accommoda-
tions, particularly in Abu Dhabi and Dubai, also contributed 
to the increase of the cities in the ranking,” said Ms. Con-
stantin-Métral.

Luanda (1) remains the most costly city in Africa and glob-
ally, followed by N’Djamena (10), Victoria (17), and Libreville 
(30). These high rankings characterise several African cities 
and reflect the high living costs and high prices of goods for 
expatriates.

America’s climb

“The sweeping rise in the rankings of US cities this year is 
due unquestionably to the strength of the US dollar com-
pared to the other currencies around the world,” says Nath-
alie Constantin-Métral, Principal at Mercer with responsibil-
ity for compiling the survey ranking. New York (16) scored 
the highest rank in the region, as it did last year. But while 
The Big Apple remained in the same position as last year, cit-
ies on the West Coast, including Los Angeles (36) and Seattle 
(106) climbed 26 and 47 places on the list, respectively. 

Just as in the northern States, the highest-ranking South 
American cities also include a few climbers. The city of Bue-
nos Aires (19), for example. The Argentina capital climbed 
67 places due to a strong price increase for goods and ser-

vices. It is followed by Brazilian cities São Paolo (40) and Rio 
de Janeiro (67). Due to the complex currency situation in 
Venezuela, the city of Caracas has been excluded from the 
ranking. 

Weakening and strengthening currencies 
in Asia

“Japanese cities have continued to drop in the ranking this 
year as a result of the Japanese yen weakening against the 
US dollar,” said Ms. Constantin-Métral. “However, Chinese 
cities jumped in the ranking due to the strengthening of the 
Chinese yuan along with the high costs of expatriate con-
sumer goods.”

That is why Hong Kong (2) was listed as the continent’s most 
expensive city. The global financial centre is followed by Sin-
gapore (4), Shanghai (6), Beijing (7), and Seoul (8), complet-
ing the Asian top 5. All of them climbed in the ranking, in 
exception of Singapore, which remained steady. Tokyo (11), 
on the other hand, dropped four places. 

Due to its rapid economic growth, inflation on the goods 
and services basket, and a stable currency against the US 
dollar, India’s most expensive city, Mumbai (74), climbed 66 
places in the ranking. And that’s not the only city in India to 
rise in the ranking. The country’s most populous city New 
Delhi (132) climbed 25 spots. Even Bangalore (183) and Kol-
kata (193) the least expensive Indian cities, climbed in the 
ranking as well.

Elsewhere in Asia, Bangkok (45) jumped 43 places from last 
year. Hanoi (86) and Jakarta (99) also rose in the ranking, 
up 45 and 20 places, respectively. Karachi (205) and Bishkek 
(207) remain the region’s – and the world’s - least expensive 
cities for expatriates.

For the full report please visit the Mercer website: 
www.imercer.com/content/cost-of-living.aspx
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Mercer’s 2015 Cost of Living Survey provides an intriguing look at the cost of common items 
around the world.  The survey measures the cost of more than 200 items — including housing, 
transportation, food, clothing, household goods, and entertainment — to help multinational 
companies and governments determine compensation allowances for their expatriate workers.

Price for one cinema ticket to an internationally released film in key cities worldwide

Source: Mercer’s 2015 Cost of Living Survey
www.mercer.com/col
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THE COST OF CATCHING A MOVIE

Left: rental cost of a two-bedroom un-
furnished apartment of international 
standards in an appropriate neigh-
bourhood, per month, in key cities 
worldwide. 

Right: price for one cinema ticket to an 
internationally released film in key cit-
ies worldwide.
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Frites-mayonnaise may be the national dish, but the Bel-
gians do know how to do fine dining too.  It’s no secret that 
the Belgians love to eat, drink and live at a more “Burgun-
dian” pace of life.  Not surprisingly our little country has 
its fair share of Michelin starred eateries and has a global 
reputation for fine dining.  

With the publication of the 2015 Michelin Restaurant Guide 
for Belgium and Luxembourg earlier this year, the jury con-
cluded that Brussels offers some of the best fine dining in the 
world.  Our capital boasts no less than 21 Michelin starred 
restaurants and eleven additional restaurants were added 
to the list by Gault&Millau this year, bringing the grand total 
of starred eateries in Belgium to 127. No mean feat for such 
a small nation. 

If the 2015 edition was to show a particular trend, then it 
is that simplicity rules. The focus is on the more informal, 
casual addresses.  “We’re choosing to allow excellent prod-
ucts to speak for themselves rather than unnecessary treat-
ments.  We’re going back to basics,” says Michael Ellis, Inter-
national Director of the Michelin Guide.

Gone are the stuffy and formal dining experiences of yes-
teryear, clearing the path for a new approach to eating out. 
Chefs are the rock-and-roll royalty of the 21st century, and 
perhaps none more so than Sergio Herman.  His latest ven-
ture The Jane may have a 3 month waiting list (yes, really) 
but this hasn’t stopped people clambering to enjoy his food 

whilst admiring designer Piet Boon’s redesign of the former 
military hospital chapel in Antwerp. Named the Best Overall 
Restaurant at the seventh edition of the Restaurant and Bar 
Design Awards in London this October, The Jane consistently 
grabs headlines for all the right reasons.  

Restored to glory (albeit in an entirely new incarnation), the 
chapel exudes a rich history with its second-story balcony, 
soaring stained glass windows and towering dome. But in 
place of pews, saints and crucifixes, the Dutch designers 
hung a crystal skull from the ceiling; replaced uncomfort-
able wood benches with leather sofas and chaises and in-
serted window panes featuring foam spatulas, sunflowers, 
devils, skulls, babies, Jesus on the cross, ice cream cones, 
croissants, penguins, gas masks and birthday cakes as a con-
temporary translation of the old stained-glass windows.

And where once priests worshipped upon the altar, chef 
Sergio Herman - who helmed the now shuttered, triple 
Michelin-starred restaurant Oud Sluis in the Netherlands - 
cooks in a glass-enclosed kitchen, allowing guests to witness 
everything the team creates for them.

If the thought of worshipping at the altar of Belgian cuisine 
is enough to get those taste buds tingling, know that you’ll 
need to be booking well in advance. Or head over to Knack 
magazine’s comprehensive overview of the best in Belgian 
dining to keep you going meanwhile. 

www.thejaneantwerp.com and www.tinyurl.com/oty5r3w

 

 

With 127 Michelin starred restaurants, Belgium is the place to be

The Finest of Dining

PAGE 10

SUMMER 2015

im
ag

e:
 E

ric
 K

le
in

be
rg



Apart from certain exempted categories, every foreigner 
who does not have the nationality of an EEA member state 
or Switzerland should be in possession of a professional 
card in order to exercise a professional activity on a self-
employed basis in Belgium. 

With the Sixth State Reform, competence for professional 
cards for foreign self-employed workers was transferred 
from the federal government to the regions. However, the 
existing federal regulations remain in force until the regions 
in question take the initiative to modify the regulations for 
their own region. The Brussels government has now done 
so. 

The first change concerns the competent minister: the fed-
eral minister for small and medium-sized enterprise and 
self-employed workers no longer has competence to grant 
the card; this power has been transferred to the minister for 
employment of the Brussels-Capital Region. 

In the framework of the appeal procedure, there is no long-
er – in Brussels - any requirement for a prior opinion from 

the Council for Economic Research in respect of Foreigners. 
The new procedure is – thirdly - now being brought into line 
with the procedure for appeals against the decision to re-
fuse or withdraw a work permit: the foreign self-employed 
worker concerned can submit his appeal by registered mail 
addressed to the minister for employment of the Brussels-
Capital Region within thirty days of notification of the deci-
sion (which is also sent by registered mail). 

The aim of the Brussels-Capital Region is to improve effi-
ciency by unifying the appeal procedures, as these are now 
dealt with by the same service. The procedure should be 
more streamlined.

These new rules came into force on 20 July 2015. However, 
transitional measures apply for pending appeals that had 
not been dealt with by this date. 

Visit: www.fieldfisher.com/offices/brussels

By Stefan Nerinckx - partner at Fieldfisher

Legal Corner

Experience the magic
of a brilliant sunrise

Precious people deserve

highly personalized

relocation  support

www.brc-relocation.com
+32 (0)3 605 06 50
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Great Start at BEPS!

BEPS opened the 2015-2016 year by welcoming more than 
20 new families on the 1st of September.  They are thrilled 
to welcome around 45 nationalities at BEPS.

All children started on the 2nd of September and could 
see how the gardeners worked hard over the summer: a 
completely renovated area including some nature corners 
in the playground and a beautiful garden is now ready for 
them to play and explore during outdoor learning and break 
times. The children especially love the new climbing wall! 

The Upper school (US) children felt special discovering their 
brand new library dedicated to the US learning needs. We 
are also extremely proud to announce the opening of our 
new class 8 for children up to 12 years old.  Our after school 
activities programme has started and we are now offering 
eighteen different activities including sports (e.g. yoga, 
capoeira, etc...) art and craft, drama and music, language, 
cooking or nature discovery. 
                                                                 www.beps.com

•

Throwback Thursday

“I was going through some old office materials and I found 
a picture of the very first relocation meeting held in Paris 
where we discussed the creation of a European professional 
organization,” says Viv Herman of Brilliant Relocation Cen-
tre.  “It’s amazing how fast the years have passed. 25 years 
with lots of happy memories and tons of relocation experi-
ence. I’m a very lucky lady to have been part of it from the 
beginning.”

Present that day:  Anne-Claude Lambelet (CH), Annabel 
Green (UK), Helen Rietveld (NL), Viv Hermans (BE), Carolyn 
Gelderman-Curtis (NL), Jacques de Montrémy (FR), Joanna 
(UK) and 3 others (2 CH and 1 FR).     

•
A fresh new look for B-Aparthotels

B-Aparthotels are upgrading on all fronts: Ambiorix 
Residence is now offering a fast-charge parking spot for 
electric cars.  The renovations in Montgomery Residence 
are ticking along nicely and the first room is now ready for 
visiting. As well as ongoing upgrades in both services and 
locations for their guests, B-Aparthotels are now sporting a 
brand new look, logo and super user friendly website.  
                
                 www.b-aparthotels.com

Arass Hotel*** & Business Flats innovates and renovates

Arass Hotel*** & Business Flats introduced the new Ariane 
self check in system in the restyled night entrance at the end 
of June, making them the first hotel in Belgium to use this 
customer friendly self check in kiosk in combination with a 
Hotek (hotel locks) and Fidelio Suite 8 Interface (property 
management), allowing guests to check in outside of 
reception opening hours safely and easily. 

 The Arass Hotel reception is open 7 days a week from 08.00 
– 17.30h. Guests arriving outside of these hours can request 
an access code in advance with which they can enter through 
the night entrance at number 115. More renovations are 
planned for the second half of 2015 and Arass promises to 
keep us posted.  For a private tour contact 
fg@arasshotel.be or visit:
      www.arasshotel.com   
      

•
It’s back to school again! 

Now the kids are all settled back in to school again it’s time to 
think about yourself. To celebrate the start of the new school 
year CERAN is offering executives a one-off gift certificate 
worth €300 or €400 when booking a new intensive residential 
language course.  The one-week executive training courses 
take place at CERAN Spa from 8 to 13 November and from 
13 to 18 December.  Book before November 5th and quote 
“Early Birthday” to claim your discounted price contact their 
Customer Service Department on +32 (0)87 79 11 22 or 
e-mail: customer@ceran.com
                 www.ceran.com

•
Project-Based Learning- skills for life!

In 2012, ISF Waterloo called on the help of the Project Man-
agement Institute of Belgium (PMI Belgium) for a three day 
‘hands-on’ course which taught staff about the Project Man-
agement process and skills to be able to utilise in planning, 
but just as important, also teaching.  

ISF also introduced Project Management as a subject in their 
curriculum for Middle School students.  In this subject they 
apply academic skills with creativity to solve authentic prob-
lems and face challenges in real world situations. The first 
year the students were responsible to plan and implement 
the school’s Winter Show. The school’s Project Management 
skills have gone from strength to strength and this year they 
were put to the test.  

ISF Waterloo introduced the latest technology throughout 
the school and became the first Google for Education school 
in Belgium.  The school was invited in May to present their 
new approach at a PMI Chapter Meeting and were hon-
oured to be presented with an award for ‘2015 Outstanding 
Project Management Skills’. 
       www.isfwaterloo.org
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Rare feat: Four siblings all score a perfect 7 in IB History!

Ruth, Rebecca, James and Philippa Innes all graduated from 
St. John’s International School in the past eight years. Year 
on year, the average percentage of students who receive a 7 
in Higher Level History has hovered around 5 percent. What 
makes the Innes family’s achievement remarkable is that 
they all achieved a 7 in an eight-year period.

So how do the siblings themselves view their achievements? 
“Growing up in Waterloo, a place of such historical signifi-
cance, we were aware from a young age of the importance 
of history in shaping our modern day life. That’s why we 
all chose to study History Higher Level for the IB. Two of 
us have gone on to study History in university, one at Cam-
bridge (England) and one at St. Andrew’s (Scotland). We all 
remain deeply grateful to our teachers for the knowledge 
and skills we gained from our History lessons at St. John’s.”
                 
                                    www.stjohns.be

•
Hot off the press: French-Connect launches app

The French-Connect app helps people connect with the city 
and its people.  The app allows users to discover new places, 
secret hot spots and exciting addresses that come with 
special privileges or advantages.   It also keeps your little 
black book up to date with invitations to the most hip and 
happening events where you get to meet inspiring people.  

French-Connect developed the app as an extension of 
their social media website and is aiming at the “FrenchCo” 
circle: the curious, the news enthusiasts and the experience 
seekers who want to get the most out of their stay in 
Brussels.  The French-Connect app strives to get the world 
moving - so are you ready for action?  Fun and serious are 
their motto!  Download it free from the app store: 

https://itunes.apple.com/be/app/french-connect/
id1020618977?mt=8
or
https://play.google.com/store/apps/details?id=com.
frenchconnect.frenchconnect

•
BSB’s sports development progress (Project 3-2-1) 

The British School of Brussels (BSB) has almost completed 
the final stages of the outer building in their sports  
development project. Project 3-2-1 has been fast-paced 
and BSB will be celebrating the completion of the outer 
shell or highest point next month.  Using some very special 
eco-friendly and energy saving materials to achieve their 
dream of providing the BSB community with state-of-the-art 
sporting facilities (including a 25m indoor swimming pool) is 
fast becoming a reality!  Opening in autumn 2016. 

        www.britishschool.be

Joining NOVA Relocation

Philippe Van Winghe joined NOVA Relocation recently in the 
International Mobility Team. As a consultant and as an ac-
count manager, Philippe will follow expatriates across the 
world to make sure the relocation services in the host and 
home countries happen smoothly and within the agreed 
budgets and timeframes.  Philippe has many years of experi-
ence in the travel industry with a focus on large corporations 
and complex international travel itineraries for international 
customers. This was the ideal step up into relocation!                     
          
              www.novagrp.eu

•
BGreenlight-for-Girls(-and-Boys!) 

WHAT: A day of interactive workshops, hands-on and 
unbelievably fun labs showing that Science, Technology, 
Engineering and Maths are all around us!
WHEN & WHERE: Saturday, 21 November 2015, 9am to 
4pm, European School Mol, Europawijk 100, 2400 Mol
WHO FOR: Free to 10 girls and boys ages 11y-15y
HOW: You are passionate about science? You are between 
11y-15y? Your parent is or works for an ABRA member? 
Write a short message (max.10 lines) and convince us you 
are an excellent candidate to participate in this unique 
event.  Send your message to erica.di-maccio@esmol.be by 
November 14th.

                  www.esmol.be

•
Bogaerts International School goes digital

Bogaerts International School situated in Waterloo has 
recently introduced tablets and computers in its Primary 
section as part of an initiative towards a development in the 
culture of teaching and learning. Year 2 and Year 3 students 
are now following tailored programmes on tablets while Year 
4 and Year 5 students move towards notebook instruction. 
Hardware infrastructure at Bogaerts International School 
consists of variety of devices, as well as projectors and 
interactive whiteboards. 

Prospective parents are welcome to attend the school’s 
annual Holiday Celebration on Wednesday 9th December at 
5pm for more information on its educational programme.

          www.bischool.com
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ABRA Member Meeting - Thursday 7 May 2015

The ABRA AGM and Member Meeting was held at KBC Bank, Havenlaan 2, 1080 Brussels. Hosts of the meeting were KBC Bank 
and HRDynamics. Isabelle Premont of Map Relocations was chosen as the new President of ABRA. Eight board members will 
continue to serve and Laurence Peters of Thon Hotels and Katrien Vanden Waeyenbergh of Partena Business & Expats have 
joined the board as new members. Outgoing President Eddy Bonne, Andrea Howard of am&pm relocation and Kurt Mellaerts 
of Partena Business & Expats have resigned from the board.
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IN A CHANGING WORLD,

IT’S EASIER THAN EVER
TO WORK ABROAD.

The bank
for a changing

world
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FREE PREMIUM PACK*

Expats, make your life in Belgium easier:  
3 multi-currency accounts + online banking + Gold credit 
cards* + many more advantages!

To help you settle in, BNP Paribas Fortis offers you 
personalised solutions, from day-to-day banking to savings  
& investments, from insurance to loans.

Visit your nearest BNP Paribas Fortis expat branch. 

bnpparibasfortis.be/expatinbelgium
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